Gendered COVID-19 discussions on Twitter: A Norwegian Case

Abstract

Purpose

The COVID-19 pandemic has resurfaced challenges to gender equality and gender relations both
worldwide and in Norway. There have been massive public discussions on social media platforms,
highlighting the potential of analysing public discourses in a non-reactive manner (Rauchfleisch,
Vogler, & Eisenegger, 2021). Further, discourses from social media may affect cultural representations
and broad discourses in society (Rambukkana, 2015), such as that related to gender. In this article, by
studying the Norwegian Twitter users’ discussion on gender as related to COVID-19 pandemic, we will

examine the everyday gendered discourses.
Design/methodology/approach

Data for this project was collected from the social media platform Twitter. We conducted the search
on 16th November 2020, and it resulted in total of 485 results inclusive of both original tweets and
replies. The data was analysed qualitatively using thematic analysis.

Findings

The thematic analysis of the tweets revealed three main categories which were mirrored in
recognizable and widespread discourses about gender: 1) Stereotypical gendered behaviours 2)
Construction of masculinities, and 3) Othering. We argue that the stereotypes on gendered behaviour,
traits and ideology together attribute to the maintenance of unequal gender structures.

Originality

This article explored discourses on gender on twitter, the networked public sphere of Norway during
COVID-19 pandemic. Given that discourses both reflect and shape social configurations, they have the
power to shape gender realities. With the transcendence of social media across geographic

boundaries, our findings are relevant both for Norway and globally.
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Background

The COVID-19 pandemic has highlighted the multifaceted ways in which a crisis affects men and
women differently, surfacing challenges to gender relations (Rivera, Hsu, Esbry, & Dugarova, 2020).
There have been concerns about more women than men experiencing job redundancies, an increase
in care burden within families, and reduced access to intimate partner violence resources, among
others (Connor et al., 2020; de Paz, Muller, Munoz Boudet, & Gaddis, 2020; Power, 2020). Similar
impacts on women in Norway are noticeable (Kilden, 2020a) despite it being a front runner in gender
equality and at the top of the Gender Equality Indexes of both the United Nations Development
Program and the European Union. Feminist scholars like Walby (2009) view Norway — along with other
Nordic countries — as having achieved gender balance, and Hernes Hernes (1987) as being “women-
friendly”. In this article, by studying the Norwegian Twitter users’ discussion on gender as related to

COVID-19 pandemic, we will examine the everyday gendered discourses.

The pandemic and discourses in social media

Discourses are diverse representations of social life. They represent various aspects of the material
and mental world such as processes, relations, thoughts, beliefs, among others (Fairclough, 2003).
According to Fairclough, discourse can be considered as having an 'active relation to reality'
(Fairclough, 1992, p. 41) i.e., discourses both shape and are informed by wider processes within
society. Power is “implicit within everyday social practices” and is predominant “at every level in all
domains of life” (Fairclough, 1992, p. 50). Understanding discourses on social media can help
understand the ways in which power is enacted, maintained, and perpetuated. In today’s world, social
media functions as part of networked public sphere, a platform to distribute beliefs and views and
where public is interconnected (Benkler, 2006; Bruns, 2008; Rauchfleisch et al., 2021).The recent

COVID-19 crisis has witnessed massive public discussions on social media platforms such as Facebook,



Twitter, and Reddit, among others, highlighting the potential of analysing public discourses in a non-
reactive manner (Rauchfleisch et al., 2021). Further, discourses from social media may affect cultural
representations and broad discourses in society (Rambukkana, 2015), such as that related to gender.
In this regard, examining the discourses that COVID-19 pandemic has spurred about gender in Norway

will shed light on the shifting gender realities.

Gender and the pandemic

Public health crises, such as the COVID-19 pandemic, seem to be “inherently gendered phenomena”
(Ramo, 2020). Such crises affect men and women differently, leading to different social, economic and
health outcomes. Globally, confirmed COVID-19 cases are evenly distributed between men and
women. However, men comprise a higher proportion of hospitalisations (54% ), ICU admissions (68%)
and deaths (58%) (Global Health 5050, 2020). Scholars have noted that a range of biological and social
factors may be at play in this disparity, but they remain unclear (Womersley, Ripullone, Peters, &
Woodward, 2020). For example, men are more susceptible to infectious diseases in general because
women tend to have a stronger immune response (Capuano, Rossi, & Paolisso, 2020). Many chronic
health problems that appear to worsen the effects of COVID-19 are more common in men, such as
high blood pressure, cardiovascular diseases, lung diseases, and diabetes (Ruxton & Burrell, 2020). At
the same time, research has shown that women are more likely to bear the brunt of the indirect social,
health and economic consequences of the pandemic (Burki, 2020). For example, due to their
predominant representation as caregivers in families and frontline healthcare workers (Boniol et al.,
2019), their reduced access to reproductive and healthcare services and increase in exposure to
domestic violence and economic precarity, the existing inequalities among men and women are at risk
of being amplified due to the pandemic (Burki, 2020). By affecting men and women differently in such

ways, COVID-19 pandemic has gendered consequences.

In this article we take critical gender theory perspective and describe gender as composed of

characteristics, norms and behaviour of men and women that are socially constructed and endure



structured inequalities (Acker, 1990; Connell, 1987). The binary view of gender has consequences as
they inculcate a set of beliefs concerning attributes that are supposed to differentiate women and men
(Tartaglia & Rollero, 2015).Further, binaries always involve a hierarchy subordinating women and
femininity (Connell, 2005; Derrida, 1982; Irigaray, 1980). Connell highlights how through hegemonic
masculinity i.e., the configuration of gender practice which embodies the currently accepted problem
of the legitimacy of patriarchy, results in power that maintains these boundaries. This is done through
“cultural consent, discursive centrality, institutionalization, and the marginalization and de-

legitimation of alternatives” (Connell & Messerschmidt, 2005, p. 846).

COVID-19 pandemic in Norway

COVID-19 was first detected in Norway on February 26, 2020. As of January 19, 2021, a total of
3,201,633 people tested in Norway with 59,033 reported cases of COVID-19 and 525 deaths. In total,
more men than women have died, and there have been more female than male deaths among those
90+ (NIPH, 2021). In the attempt to reduce the spread of the virus, the authorities have been
implementing many infection-control measures, including advice on keeping distance, washing hands
and good cough hygiene (Helsenorge, 2021a; Helsingen et al., 2020). The measures have also consisted
of periodically closing schools, recommendations for home offices and refraining from using public
transport to combat the spread of the virus (Regjeringen, 2021). As of the 23™ of January 2021, the
Norwegian government has introduced stricter measures in ten municipalities over concerns of an
outbreak of the mutated version of the coronavirus. These measures include strong recommendations
to avoid travel, private gatherings and the prohibition of organised events, sports and activities

(Helsenorge, 2021b).

The Nordic model of extensive welfare services, economic measures, a strong healthcare
system with goals of equity and a high trust society, ensured a strong shield against the impact of the
COVID19 pandemic (Arora and Koval, 2022). However, research has pointed out the uneven

consequences on some social groups. For example, unemployment has been found to be especially



high among those with low education and/or in low-income professions, as well as among immigrants
(The Corona Commission, 2022). Children and elderly have also been left more socially and
psychologically vulnerable (Christensen, 2021). In addition, the measures posed risks to gender
equality in Norway. For example, a report by Kilden (2020b) finds that the lockdown may have caused
women who are victims of domestic violence to avoid contact with women’s shelters and other
support services such as the police. Moreover, due to the gender-segregated nature of the labour
market in Norway, the industries that have been hit the hardest, such as the service industry, are
typically female-dominated, as opposed to those male-dominated, such as the transport industry
(Kilden, 2020a) . A study based on the job redundancies in the beginning of the pandemic period in
Norway found that women have been more affected than men (Bratsberg et al., 2020). Even at home,
women have been found to have a greater responsibility for following up children’s schoolwork
(Nergaard, 2020) and experienced having the main responsibility for several tasks in the home after

the lockdown on 12 March (Kolberg, 2020).

Method

Data for this project was collected from the social media platform Twitter. In Norway, as of 2016,
twenty two percent of people reported using Twitter with men using it slightly more than women
(Werliin & Kokholm, 2016). The proportion of Twitter users in Norway vis-a-vis other social media
platform is lower, for example, 84% use Facebook (Werliin & Kokholm, 2016). However, unlike
Facebook where posts are often limited to viewing by those who are connected as friends, tweets are
available to the public unless the account is set to private, and tweeting is based on the concept of
users wanting their tweets to be read widely and shared by members of the public (Flores, 2017). Thus,
Twitter functions as the social media channel for broadcasting ideas and collaborating to negotiate

social, political and cultural understandings (Rosenbaum, 2017).



Data extraction

The data analysed here were drawn by conducting manual searches using keywords through an
advanced Twitter Search. Six searches were performed with the following search terms in Norwegian
language: Korona Menn [Corona men], Covid Menn [Covid men], Korona Kvinner [Corona women],
Covid Kvinner [Covid women], Korona Kjgnn [Corona gender], Covid Kjgnn [Covid gender]. The search
terms were selected and found relevant after performing preliminary searches. The tweets were
filtered by using the Norwegian language option. We performed the search for both original tweets as
well as replies containing the search terms to expand our search results. We conducted the search on
16™ November 2020, and it resulted in total 485 results inclusive of both original tweets and replies.
The first and the last tweets in our sample were made between the period of 5" March 2020 to 13
November 2020, respectively. Table | shows the number of results from each of the search categories.
Later, we manually copied and pasted search results into a database and began coding the data.
Research has shown that the accuracy of results from manual coding of tweets compared to
automated content analysis is higher (Kim et al., 2013). Manual extraction and coding methods thus
reduce both cost and quality concerns. However, manually collecting tweets was time consuming and
also resulted in tweets related to other views about COVID-19 than gender. It should be noted that
while we did not specifically search tweets with the term “immigrant”, we did come up with tweets
that referred to “immigrant men” and “immigrant women” in relation to COVID-19 and gender related

tweets. These tweets were thus also included in our analysis

Table I. Number of tweets from each search category

Analysis
To analyse the tweets, the qualitative data analysis software Nvivol2 — was used. Examining the
gendered expressions collected under the COVID-women/men/gender search words, we grouped the

dominant discourses that appeared from Twitter users in Norway. The coding of the tweets was done



as follows: In the first step, we carried out a line-by-line coding of tweets that related to gender and
COVID-19. We then organised these codes into key descriptive themes and categories, which were
close to the original tweets. Initially, each team member coded several tweets on their own and then
cooperated with others to develop common codes. Herein we also noted the tone conveyed (e.g.,
positive, irony, criticism, humour). Manual coding of the data, allowed us to go beyond the analysis of
the type of tone (Kim et al., 2013) and analyse the data thematically. We then generated patterns of
meaning and interpretive constructs. The tweets that were first coded as ‘questioning gendered
differences in infection rates’ and ‘gendered roles and behaviour’ were later brought together under
the theme of gender stereotypes. This was an iterative process, and the authors consulted each other
to reach consensus during the process of coding and analysis (Braun & Clarke, 2006).

Once the coding was done, the tweets were translated from Norwegian to English, and the
personal identifiers were removed to protect the anonymity of the users. The thematic analysis of the
tweets revealed three main categories which were mirrored in recognizable and widespread
discourses about gender: 1) Stereotypical gendered behaviours 2) Construction of masculinities, and

3) Othering (see Table Il for all categories that emerged from the captured tweets).

Table Il. Illustrating the formulation of themes from the categories captured in tweets

Discourses on gender during the pandemic on Twitter

Based on our three themes, the findings highlight the discourses on gender during the pandemic in the
context of gender behaviours, traits, and ideology. In this section we discuss the ways in which such
discourses were perpetuated: stereotypical gendered behaviours, construction of masculinities and

othering.



1. Stereotypical Gendered behaviours
Hand hygiene emerged as the prominent issue related to the gendered differences in preventative
behaviour during COVID-19. We found several tweets where users attributed differences in COVID-19
infection rates among men and women to the lack of hand hygiene behaviour among men. Considering
that the social/behavioural components of physical distancing and hygiene strategies have been the
most frequently recommended measures in the context of COVID-19, it explains why users resorted
to gender stereotypes of hand hygiene behaviour as an explanation for men’s (perceived) higher

infection rates. For example:

“NRK reports that twice as many men as women die of corona. Mysterious? No.
Twice as many women as men wash their hands, you ask me. #vaskdehenda

[#wasthosehands] #koronaNorge”

The tweets also show how users draw on behavioural measures such as hand washing recommended
by the government and health authorities and compare the adherence of the same between men and
women, albeit through their anecdotal experience. In doing so, they attribute men’s poor hand hygiene
practices as the reason for their high infection rates. Gendered differences in hand hygiene behaviour
reflect the manifestation of differences in risk perception by men and women, the belief in the efficacy
of handwashing or with women’s evolutionary role in protecting the next generation (Curtis, Aunger,
& Rabie, 2004; Fung & Cairncross, 2007). Thus, the differences in hand washing practices of men and
women also reflect the mediating role of gender ideology i.e., gender roles, attitudes, and values as
well as gender practices referring to how men and women perform different activities in daily lives
(Gustafson, 1998) in addition to how they might perceive risk of COVID-19. By using simplified
explanations of difference in hand washing practices among men and women, such tweets contribute
in maintaining stereotypical gendered behavioural discourses.

Stereotyped beliefs frequently come to mind easily, inadvertently, and without one’s

awareness (Devine, 1989; Dovidio, Evans, & Tyler, 1986), and yet they can have direct effects on



perceptions of and responses to others (Bargh, Chen, & Burrows, 1996; Kawakami, Young, & Dovidio,
2002). For example, a user who shared an online article about men not following COVID-19 regulations
such as face masks and physical distancing, as the reason for higher mortality than women, quoted the
following:

“I present evidence no. 2450 that men are stupider than women”

(Link to article shared: https://www.dr.dk/nyheder/viden/kroppen/slaekker-du-

paa-mundbind-og afstand-maend-tager-corona-mindre-serioest-end)

Another user tweeted on similar lines and commented on the recommendations given by

the then prime minister, Erna Solberg:

“Is the main reason why@erna_solberg continues with strict measures really to get
men not to stop hand washing after they have been to the bathroom? # COVID__ 19

#conspiracy theory”

In the above examples we see that the use of stereotypical gendered behaviours such as men’s
handwashing practices to make sense of the different mortality rates between men and women or
as the reason which necessitates the need for continuation of stricter COVID-19 regulatory measures.
In doing so, they normalise gender behaviours and dichotomise two polarities i.e., men/women and
masculine/feminine behaviour. It also shows how masculinity and femininity acquire meaning
through such essentialist discourses and contribute to the normalisation of essentialism in its most
normative form: the treatment of certain characteristics as the defining ones for anyone in the
category, as characteristics that cannot questioned or modified without thereby undermining one’s
claim to belong to the group (Phillips, 2010). Essentialising discourses thus uphold boundaries
between identity and behaviour among different genders and ethnic groups. In doing so, they
become part of our social reality while naturalising the differences (Phillips, 2010). Gender binary

discourses thus hinder multiple ways of doing gender (Knights & Kerfoot, 2004).



2. Constructing masculinities
Our analysis also revealed that differing masculinities were conceptualised. Firstly, the discourses on
men’s lack of hand washing behaviour conflated it with traditional masculine ideals. Indeed some
scholars have also argued that men’s behaviour during the COVID-19 pandemic reflects attempts to
conform to masculine ideals that valorise bravery, confidence, and strength (Ewig, 2020; Glick, 2020;
Willingham, 2020). We found similar perception shared by some Twitter users. For example, in a
Twitter thread discussing the reasons behind men’s higher infection rates as compared to women, a

user commented:

Hand hygiene, rougher skin, does not take direction? Do not know

The above users refer to traditional masculine traits of being strong and rough to explain why men do
not follow proper hand hygiene and also shows how masculinity is conceptualised and constructed on
social media. Such discourse is problematic because it not only perpetuates the traditional masculinity
but also disassociates from the wider understanding of causes and motivators of behaviour in the case
of pandemic as pointed earlier. However, we also found a few tweets which challenged such

conceptions of masculinity. For example,

“Hand hygiene? The myth that "I'm strong, | always manage"?”

Secondly, in contrast to such discourse on masculinity associated with traditional trait of strength, we

also found discourse which re-conceptualised masculinity as vulnerable to COVID-19.

For example:

“There are men who die of corona. Socialist left party only: "the corona crisis

hits women extra hard" and demands "crisis measures for gender equality"

“The reality is, on the contrary, that it hits men extra hard”

“So, men die and lose their jobs. It hits women extra hard”

10



In the above tweets we see that users, while utilising sarcasm, question the vulnerability of women
vis-a-vis men due to the COVID-19 crisis. As previous argued, COVID-19 pandemic has been a gendered
crisis that affects men and women differently. However, coupled with the existing gendered
differences and inequality in social, economic, and political status and power between men and
women, women are at a greater risk of both short-term and long-term social and economic
consequences due to it. Thus, while there is indeed evidence of differential short term and long-term
gendered consequences of the pandemic, we found that Twitter users engaged in re-conceptualising
men as being more vulnerable due to the pandemic, citing their higher mortality rates. Moreover, the
use of sarcasm also reflects attempts to attract higher attention and create deeper influence than

other negative responses (Peng, Adikari, Alahakoon, & Gero, 2019).

Thirdly, our analysis of the Tweets revealed that some users utilised misogynistic humorous
tropes to discuss their everyday lives during the pandemic, contributing to hegemonic masculinity. For

example, a user quoted:

“Women invented corona as it disfavours men- 1. just men die, 2. no football,

3. no pubs and 4. you must stay home with the wife”

In the above tweet, the user insinuates that the consequences of the pandemic are burdensome
particularly for men as it compels them to “stay home with the wife”. While wrapped as a joke, such
tweet nevertheless highlights the inherent gender stereotypes and an ideology that perceives women

as inferior to men. Similarly, another user utilised the stereotype of gendered roles and quoted:

“Women do not get Corona if they stay in the kitchen properly... #
Coronavid19”
We also found tweets where users constructed idealised masculinity, for example:

“Too much! Corona will make Norway's men a bunch of cake-bakers and cleaners!”

The above tweets reflect the pervasive online misogyny that has become entrenched in social media.

By using denigrating language in relation to gendered roles, relations and identity, online misogyny has
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become a way to uphold and perpetuate unequal gender relations and patriarchy (Mantilla, 2013).
Moreover, the role of humour in constructing hegemonic masculinity has previously been examined
(Plester, 2015) and goes to show how humour can legitimise such discourse on social media (Sturges,
2015). They thus reflect the construction of hegemonic masculinity, which seeks to legitimise gendered
roles and relations by subordinating feminine roles and alternative masculinities (Connell &
Messerschmidt, 2005). This is also in line with Dupuis-Déri (2012) who argued that the rhetoric about
the crisis of masculinity carries a critique of feminism and a rejection of gender equality.. Discourse of
hegemonic masculinity can further have consequences for legitimation of unequal gender relations, as
they go on to reproduce, reinforce and normalise such traits (Connell, 1987; Connell & Messerschmidt,
2005). This is in line with the existing literature (Eslen-Ziya, Okman Fisek, & Bolak Boratav, 2021, p. 4)
where COVID-19 pandemic, while enforcing “alternative masculinities (at home) where they can
perform what is seen as traditionally feminine virtues, (they do this) without failing in their hegemonic
masculine identities”. In other words, masculinity is talked about without challenging the hegemonic
gender order or patterns of power relations between men and women (p.4). Hence a new way of

talking about masculinity is created within the private sphere.

3. Othering
Further, we also found tweets that reflected the ‘othering’ of immigrant men and women; for example,
a user who quoted an article published in NRK reporting on the work of ‘Bydelsmgdre’ in informing

immigrant communities, tweeted:

“She says that they see a number of stay-at-home and isolated women
[immigrants] who do not take the authorities' advice about the corona seriously.
Part of this is due to bad language, but also a lack of trust in Norwegian society

Should be expelled when they do not trust us!# dax18” [#daynews18]

12



(Link to article shared: https://www.nrk.no/norge/ bydelsmodre_-banker-pa-
dorer-for-a-informere-om-korona-1.14964040?fbclid=IwAROrmylJa2Lv%20-

MITqU1al4WFSB3y0OsXgeYQorhZr5UnF60VM4V-SHUD3V5pl)

The example above clearly depicts how belongingness is constructed and communicated through
everyday discourse in public sphere. Norway is viewed as an egalitarian society as exemplified by the
presence of a generous welfare state. Despite this, migration continues to be a topic of contention in
the public and political sphere (Eriksen, 2013, 2016). Furthermore, historically, pandemics have also
led to stigmatisation, othering and induced blame on certain social and minority ethnic groups
(Banerjee, Kallivayalil, & Rao, 2020). We found that narratives of blame as well as of being a burden

were extended to immigrant men, as highlighted by the tweet below:

“The rail to Flesland was a Covid parody in itself. The only people | saw without face masks

were young men or men who spoke Polish”

In the above tweet, the user associates younger age and being an immigrant man as those who do not
follow protective measures against COVID-19. Such tweets highlight the intersectionality of social
identities such as ethnicity, gender, and age in influencing prejudice. An intersectionality perspective
thus shows how aspects of one’s identity are layered, multifaceted and they together influence the
construction of essentialist and stereotypical discourses on one’s identity (Crenshaw, 1992). Further,
the 13production of such everyday discourse has the power to shape knowledge, transform
perceptions, define who belongs and rationalise the status loss of those deemed deviant (Grove & Zwi,
2006). Thus, while such discourse on gender and other intersecting identities may seem innocuous,

they may also incite narratives of blame in attempts to cope with the uncertainty during the pandemic.

Conclusion
In this article, we explored discourses on gender on twitter, the networked public sphere of Norway
during COVID-19 pandemic. Despite the general conceptions of gender equality (Lister, 2009), this

study shows how discourses stereotyping gendered behaviours, constructions of hegemonic and
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alternate masculinities and, othering of immigrants proliferate on social media. Given the power of
discourses in shaping social configurations (Fairclough, 1992) coupled with the transcendence of social
media across geographic boundaries, our findings are relevant both for Norway and globally. Though
it should be noted that twitter data is based on demographically distinct user base and tweets may
only represent opinions of a small sub-set of people repeated over (Wojcik and Hughes, 2019, Statista,
2023).

In this regard, we have shown the ways in which discourses on gender become reified and
reproduced on Twitter. The perpetuation of stereotypical gendered behaviours such as handwashing
takes traditional masculine traits and behaviour as a simple explanation for differences in infection
rates among men and women. Such essentialised difference allude to the dichotomous binary among
men/women and masculine/feminine. It shows the ways in which gender dualism discourses operate
on social media. Such discourses highlight the importance of problematising and dismantling
essentialist gender behaviours and ideology (Hamilton & Roberts, 2017). Our findings on the
construction of alternative and hegemonic masculinities, are in line with Connell’s work which
analysed how a hierarchy of masculinities can operate in different contexts (Connell & Messerschmidt,
2005) and can legitimise unequal gender relations through perpetuation of such discourses on social
media. The intersection of gender with other social identities of age and ethnicity, further creates
complex relationships which influences narratives of blame and othering of particular identities. More
importantly, blaming distracts us from the structural problems and therefore acts as a barrier to taking

effective solutions.

We also highlighted the ways in which users utilise sarcasm, which has the potential to
stimulate the virality of social media content (Peng et al., 2019), question women’s higher vulnerability
than men and re-conceptualise men as being more impacted due to the COVID-19 crisis. On the other
hand, we also see that humour is used to conform to hegemonic masculine tropes, such as through
alluding to women'’s role in the kitchen. While the intention of the user may be to simply convey

humour in a harmless fashion, they nevertheless affirm to the ideology of hegemonic masculinity and
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thereby reject gender equality. As hegemonic masculinity is created and used not just by men but also
by others in the process of doing gender (West & Zimmerman, 1987), it continues to operate in public
spheres through perpetuation of such gendered stereotypes (Connell & Messerschmidt, 2005).
Stereotypes about such gendered ideology, together with stereotypes on gendered behaviour and
traits are thus problematic as they attribute to maintenance and justification of an unequal gender

structure.

15



References

Arora, S., & Koval, O. (2022). Norway Country Report. Stavanger, Norway: University of Stavanger.
Available at: https://ebooks.uis.no/index.php/USPS/catalog/book/232

Acker, J. (1990). Hierarchies, Jobs, Bodies: A Theory of Gendered Organizations. Gender & society, Vol.
4, No. 2, pp. 139-158. d0i:10.1177/089124390004002002

Banerjee, D., Kallivayalil, R. A., & Rao, T. S. (2020). The'othering'in pandemics: Prejudice and
orientalism in COVID-19. Indian Journal of Social Psychiatry, Vol. 36, No. 1, pp. 102-106. doi:
10.4103/ijsp.ijsp_261_20

Bargh, J. A., Chen, M., & Burrows, L. (1996). Automaticity of social behavior: Direct effects of trait
construct and stereotype activation on action. Journal of personality and social psychology,
Vol. 71, No. 2, pp. 230-244.

Benkler, Y. (2006). The wealth of networks : how social production transforms markets and freedom.
Yale University Press

Boniol, M., Mclsaac, M., Xu, L., Wuliji, T., Diallo, K., & Campbell, J. (2019). Gender equity in the health
workforce: analysis of 104 countries. World Health Organization. Available at:
https://apps.who.int/iris/handle/10665/311314

Bratsberg, B., Eielsen, G., Markussen, S., Raaum, O., Rged, K., & Vigtel, T. (2020). Koronakrisens fgrste
uker—hvem tok stgyten i arbeidslivet [Koronakrisens fgrste uker—hvem tok stgyten i
arbeidslivet]. Samfunnsgkonomen, Vol. 134, No. 2, pp. 41-50.

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative research in
psychology, Vol.3, No.2,pp. 77-101. doi:10.1191/1478088706qp0630a

Bruns, A. (2008). Life beyond the public sphere: Towards a networked model for political deliberation.
Information Polity,Vol. 13, No. 1-2, pp. 71-85. doi:10.3233/1P-2008-0141

Burki, T. (2020). The indirect impact of COVID-19 on women. The Lancet Infectious Diseases, Vol.20,
No. 8,pp. 904-905.

Capuano, A., Rossi, F., & Paolisso, G. (2020). Covid-19 kills more men than women: An overview of
possible reasons. Frontiers in Cardiovascular Medicine, Vol. 7, doi: 10.3389/fcvm.2020.00131

Christensen, T. (2021). The Social Policy Response to COVID-19-The Failure to Help Vulnerable Children
and Elderly People. Public Organization Review, Vol. 21, No.4, pp. 707-722. doi:
https://doi.org/10.1080/03003930.2021.1964477

Connell, R. W. (1987). Gender and power. Sydney, Australia: Allen and Unwin.

Connell, R. W. (2005). Masculinities (2" ed.). Cambridge: Polity Press.

Connell, R. W., & Messerschmidt, J. W. (2005). Hegemonic Masculinity: Rethinking the Concept.
Gender & society, Vol.19, No.6, pp. 829-859. d0i:10.1177/0891243205278639

Connor, J., Madhavan, S., Mokashi, M., Amanuel, H., Johnson, N. R., Pace, L. E., & Bartz, D. (2020).
Health risks and outcomes that disproportionately affect women during the Covid-19
pandemic: A review. Social Science & Medicine, 113364. doi:
10.1016/j.socscimed.2020.113364

Crenshaw, K. (1992). Race, gender, and sexual harassment. Southern California Law Review, Vol.65,
No. 3, pp, 1467-1476.

Curtis, V., Aunger, R., & Rabie, T. (2004). Evidence that disgust evolved to protect from risk of disease.
Proceedings of the Royal Society of London. Series B: Biological Sciences, Vol. 271, No.4, pp.
131-133.

de Paz, C., Muller, M., Munoz Boudet, A. M., & Gaddis, |. (2020). Gender dimensions of the COVID-19
pandemic. Available at: https://openknowledge.worldbank.org/handle/10986/33622

Derrida, J. (1982). Margins of philosophy: University of Chicago Press.

Devine, P. G. (1989). Stereotypes and prejudice: Their automatic and controlled components. Journal
of personality and social psychology, Vol. 56, No.1, pp.5-18.

Dovidio, J. F., Evans, N., & Tyler, R. B. (1986). Racial stereotypes: The contents of their cognitive
representations. Journal of Experimental Social Psychology, Vol. 22, No.1,pp. 22-37.

16


https://ebooks.uis.no/index.php/USPS/catalog/book/232
https://apps.who.int/iris/handle/10665/311314
https://openknowledge.worldbank.org/handle/10986/33622

Dupuis-Déri, F. (2012). “Crisis of Masculinity” Discourse as Refusal of Equality and as Antifeminist
Rhetoric: Historical and Contemporary Perspectives. Cahiers du Genre, Vol. 52, No.1, pp. 119-
143.

Eriksen, T. H. (2013). Immigration and national identity in Norway. Retrieved from
https://www.migrationpolicy.org/pubs/TCM-Norwaycasestudy.pdf

Eriksen, T. H. (2016). Social anthropology and the shifting discourses about immigrants in Norway. In
Engaged anthropology (pp. 99-120): Springer.

Eslen-Ziya, H., Okman Fisek, G., & Bolak Boratav, H. (2021). Everyday gendered performances at home:
Masculine domesticity? Social sciences & humanities open, Vol. 3, No.1l, 100112.
doi:10.1016/j.ssah0.2021.100112

Ewig, C. (2020). Gender, masculinity, and COVID-19. The Gender Policy Report. Published April 1, 2020.
Available at: https://genderpolicyreport.umn.edu/gender-masculinity-and-covid-19/

Fairclough, N. (1992). Discourse and social change. Cambridge: Polity Press.

Fairclough, N. (2003). Analysing discourse: Textual analysis for social research: Psychology Press.

Flores, N. M. (2017). Tweeting the gendered city: Analysis of harassment, reflections on justice. Journal
of Critical Thought and Praxis, Vol. 6, No.3.

Fung, I. C.-H., & Cairncross, S. (2007). How often do you wash your hands? A review of studies of hand-
washing practices in the community during and after the SARS outbreak in 2003. International
journal of environmental health research, Vol.17, No.3, pp. 161-183.

Glick, P. (2020). Masks and emasculation: Why some men refuse to take safety precautions. Scientific
American, Available at: https://blogs.scientificamerican.com/observations/masks-and-
emasculation-why-some-men-refuse-to-take-safety-precautions/

Global Health 5050. (2020). COVID-19 sex-disaggregated data tracker. The sex, gender and COVID-19
project. Available at: https://globalhealth5050.0rg/the-sex-gender-and-covid-19-project/the-
data-tracker/

Grove, N. J., & Zwi, A. B. (2006). Our health and theirs: Forced migration, othering, and public health.
Soc Sci Med, Vol. 62, No. 8,pp. 1931-1942. doi:10.1016/j.socscimed.2005.08.061

Hamilton, P., & Roberts, B. (2017). '‘Man-up, go and get an ice-pack.'" Gendered stereotypes and
binaries within the primary classroom: a thing of the past? Education 3-13, Vol. 45, No.1,pp.
122-134. doi:10.1080/03004279.2015.1059871

Helsenorge. (2021a). Overview of rules and recommendations. Available
at:https://www.helsenorge.no/en/coronavirus/overview-of-rules-and-
recommendations/#local-rules-and-recommendations

Helsenorge. (2021b). Stricter measures in 10 municipalities. Available
at:https://www.helsenorge.no/en/coronavirus/strong-measures-in-municipalities-in-
norway/?fbclid=IwAR20Ey GyvaXy2UOX2k6xgqdtgArn98IYjL1Y7595Dx S8Iru92KbhnW2cbo

Helsingen, L. M., Refsum, E., Gjgstein, D. K., Lgberg, M., Bretthauer, M., Kalager, M., & Emilsson, L.
(2020). The COVID-19 pandemic in Norway and Sweden-threats, trust, and impact on daily
life: a comparative survey. BMC Public Health, Vol. 20, No.1,pp. 1-10.

Hernes, H. M. (1987). Welfare state and woman power: Essays in state feminism: A Scandinavian
University Press Publication.

Irigaray, L. (1980). This sex which is not One. In E. Marks & |. de Courtrivon (Eds.), New French
Feminisms (pp. 99—106). Brighton: Harvester Press.

Kawakami, K., Young, H., & Dovidio, J. F. (2002). Automatic stereotyping: Category, trait, and
behavioral activations. Personality and Social Psychology Bulletin, Vol.28, No.1,pp. 3-15.

Kilden. (2020a). Likestillingskonsekvenser av koronapandemien: Arbeidsliv og gkonomi [Gender
Equality Consequences of the Corona Pandemic: Working Life and the Economy]. Retrieved
from
http://kjonnsforskning.no/sites/default/files/notat bufdir_likestillingskonsekvenser av_koro
napandemien_arbeidsliv_og okonomi.pdf

Kilden. (2020b). Likestillingskonsekvenser av koronapandemien: Vold mot kvinner [Gender Equality
Consequences of the Corona Pandemic: Violence Against Women].Available at::

17


https://www.migrationpolicy.org/pubs/TCM-Norwaycasestudy.pdf
https://www.helsenorge.no/en/coronavirus/overview-of-rules-and-recommendations/#local-rules-and-recommendations
https://www.helsenorge.no/en/coronavirus/overview-of-rules-and-recommendations/#local-rules-and-recommendations
https://www.helsenorge.no/en/coronavirus/strong-measures-in-municipalities-in-norway/?fbclid=IwAR2oEy_GyvaXy2UOX2k6xqdtgArn98lYjL1Y7595Dx_S8lru92KbhnW2cbo
https://www.helsenorge.no/en/coronavirus/strong-measures-in-municipalities-in-norway/?fbclid=IwAR2oEy_GyvaXy2UOX2k6xqdtgArn98lYjL1Y7595Dx_S8lru92KbhnW2cbo
http://kjonnsforskning.no/sites/default/files/notat_bufdir_likestillingskonsekvenser_av_koronapandemien_arbeidsliv_og_okonomi.pdf
http://kjonnsforskning.no/sites/default/files/notat_bufdir_likestillingskonsekvenser_av_koronapandemien_arbeidsliv_og_okonomi.pdf

http://kjonnsforskning.no/sites/default/files/likestillingskonsekvenser av_koronapandemien
vold mot kvinner.pdf

Kim, A. E., Hansen, H. M., Murphy, J., Richards, A. K., Duke, J., & Allen, J. A. (2013). Methodological
considerations in analyzing Twitter data. Journal of the National Cancer Institute Monographs,
Vol. 47, pp. 140-146.

Knights, D., & Kerfoot, D. (2004). Between Representations and Subjectivity: Gender Binaries and the
Politics of Organizational Transformation. Gender, work, and organization, Vol. 11, No.4,pp.
430-454. doi:10.1111/j.1468-0432.2004.00241.x

Kolberg, L. (2020). Likestilling i koronatider. Hvem gjgr hva? [Equality in corona times. Who does what].
Retrieved  from https://s3-eu-west-1.amazonaws.com/cdn.likestillingssenteret.no/wp-
content/uploads/2020/06/04122520/Likestilling-i-koronatider-hvem-gjoer-hva.pdf

Lister, R. (2009). A Nordic nirvana? Gender, citizenship, and social justice in the Nordic welfare states.
Social Politics: International Studies in Gender, State & Society, Vol. 16, No.2, pp. 242-278.

Mantilla, K. (2013). Gendertrolling: Misogyny Adapts to New Media. Feminist Studies, Vol. 39, No.2,pp.
563-570. doi:10.1353/fem.2013.0039

Nergaard, K. (2020). Hjemmekontor og digitale Igsninger. Retrieved from Oslo:
https://www.fafo.no/images/pub/2020/300420-hjemmekontor-faktaflak.pdf

Norwegian Institute of Public Health. (2021). Daily report and statistics about coronavirus and COVID-
19. Available at: https://www.fhi.no/en/id/infectious-diseases/coronavirus/daily-
reports/daily-reports-COVID19/

Peng, W., Adikari, A., Alahakoon, D., & Gero, J. (2019). Discovering the influence of sarcasm in social
media responses. Wiley Interdisciplinary Reviews: Data Mining and Knowledge Discovery, Vol.
9, No.6, e1331.

Phillips, A. (2010). What's wrong with essentialism? Distinktion: Scandinavian journal of social theory,
Vol. 11, No.1,pp. 47-60.

Plester, B. (2015). 'Take it like a man!': Performing hegemonic masculinity through organizational
humour. ephemera: theory & politics in organization, Vol. 15, No.3.

Power, K. (2020). The COVID-19 pandemic has increased the care burden of women and families.
Sustainability: Science, Practice and Policy, Vol.16, No.1,pp. 67-73.

Rambukkana, N. (2015). Hashtag Publics: The Power and Politics of Discursive Networks (Vol. 103). New
York: New York: Peter Lang AG International Academic Publishers.

Ramo, S. (2020). Gendering CovID 19. Retrieved from
https://blogs.lse.ac.uk/wps/2020/04/01/gendering-covid-19-implications-for-women-peace-
and-security/

Rauchfleisch, A., Vogler, D., & Eisenegger, M. (2021). Public Sphere in Crisis Mode: How the COVID-19
Pandemic Influenced Public Discourse and User Behaviour in the Swiss Twitter-sphere. Javnost
(Ljubljana, Slovenia), Vol. 28, No.2, pp. 129-148. doi:10.1080/13183222.2021.1923622

Regjeringen. (2021). Timeline: News from Norwegian Ministries about the Coronavirus disease Covid-
19. Retrieved from https://www.regjeringen.no/en/topics/koronavirus-covid-19/timeline-for-
news-from-norwegian-ministries-about-the-coronavirus-disease-covid-19/id2692402/

Rivera, C., Hsu, Y.-C., Esbry, F. P., & Dugarova, E. (2020). Gender inequality and the COVID-19 crisis: A
Human Development perspective. New York: United Nations Development Programme.

Rosenbaum, J. E. (2017). Constructing digital cultures: tweets, trends, race, and gender: Lexington
Books.

Ruxton, S., & Burrell, S. (2020). Masculinities and COVID-19: MAKING THE CONNECTIONS. Retrieved
from
https://staticl.squarespace.com/static/5d77e56c1fc5e024160affa9/t/5f9af125a80de91b7db
11151/1603989800147/Promundo+-+Masculinities+tand+COVID-19.pdf

Statista (2023). Share of Twitter users in Norway as of 4" quarter 2022, by age group. Available at:
https://www.statista.com/statistics/585035/twitter-users-in-norway-by-age-group/

Sturges, P. (2015). The Production of Comedy: The Joke in the Age of Social Media. SAGE open, Vol. 5,
No.4,215824401561252. doi:10.1177/2158244015612521

18


http://kjonnsforskning.no/sites/default/files/likestillingskonsekvenser_av_koronapandemien_vold_mot_kvinner.pdf
http://kjonnsforskning.no/sites/default/files/likestillingskonsekvenser_av_koronapandemien_vold_mot_kvinner.pdf
https://s3-eu-west-1.amazonaws.com/cdn.likestillingssenteret.no/wp-content/uploads/2020/06/04122520/Likestilling-i-koronatider-hvem-gjoer-hva.pdf
https://s3-eu-west-1.amazonaws.com/cdn.likestillingssenteret.no/wp-content/uploads/2020/06/04122520/Likestilling-i-koronatider-hvem-gjoer-hva.pdf
https://www.fafo.no/images/pub/2020/300420-hjemmekontor-faktaflak.pdf
https://www.fhi.no/en/id/infectious-diseases/coronavirus/daily-reports/daily-reports-COVID19/
https://www.fhi.no/en/id/infectious-diseases/coronavirus/daily-reports/daily-reports-COVID19/
https://blogs.lse.ac.uk/wps/2020/04/01/gendering-covid-19-implications-for-women-peace-and-security/
https://blogs.lse.ac.uk/wps/2020/04/01/gendering-covid-19-implications-for-women-peace-and-security/
https://www.regjeringen.no/en/topics/koronavirus-covid-19/timeline-for-news-from-norwegian-ministries-about-the-coronavirus-disease-covid-19/id2692402/
https://www.regjeringen.no/en/topics/koronavirus-covid-19/timeline-for-news-from-norwegian-ministries-about-the-coronavirus-disease-covid-19/id2692402/
https://static1.squarespace.com/static/5d77e56c1fc5e024160affa9/t/5f9af125a80de91b7db11151/1603989800147/Promundo+-+Masculinities+and+COVID-19.pdf
https://static1.squarespace.com/static/5d77e56c1fc5e024160affa9/t/5f9af125a80de91b7db11151/1603989800147/Promundo+-+Masculinities+and+COVID-19.pdf

Tartaglia, S., & Rollero, C. (2015). Gender stereotyping in newspaper advertisements: A cross-cultural
study. Journal of cross-cultural psychology,Vol. 46, No.8, pp. 1103-1109.

The Corona Commission (2022) Myndighetenes handtering av koronapandemien. Rapport fra
Koronakommisjonen [The government response to the corona pandemic. Report from the
Corona Commission]. NOU 2022: 5. The Norwegian Prime Minister’s Office. Retrieved from:
https://www.regjeringen.no/contentassets/d0b61f6e1d1b40d1bb92ff9d9b60793d/no/pdfs/
nou202220220005000dddpdfs.pdf

Walby, S. (2009). Globalization and inequalities: Complexity and contested modernities: Sage.

Werliin, R., & Kokholm, M. (2016). Device study 2016: Social media across the Nordics. Retrieved from:
https://www.audienceproject.com/wp-
content/uploads/study_social_media_across_the_nordics.pdf

West, C., & Zimmerman, D. H. (1987). Doing gender. Gender & society, Vol. 1, No. 2,pp. 125-151.

Willingham, E. (2020). The Condoms of the Face: Why Some Men Refuse to Wear Masks. Scientific
American.

Womersley, K., Ripullone, K., Peters, S. A., & Woodward, M. (2020). Covid-19: male disadvantage
highlights the importance of sex disaggregated data. bmj, 370.

Woijcik, S., & Hughes, A. (2019). Sizing up Twitter users. PEW research center, 24, 1-23. Available at:
https://www.pewresearch.org/internet/2019/04/24/sizing-up-twitter-users/

19





